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SOCIAL MEDIA & SOCIAL CAUSES
WITH TIFF NG - THE SOCIAL STORY

ALIGNING TO A SOCIAL CAUSE CHECKLIST

1.  HAVE YOU DONE YOUER DUE DILLIGENCE?   YES | NO

2.  DOES THE CAUSE ALIGN WITH YOUR BRAND IDENTITY?   YES | NO

3.  IS YOUR CONTENT INCLUSIVE TO ALL?  YES | NO

4.  HAVE YOU STOPPED TO THINK ABOUT THE POST?  YES | NO

FIND A SOCIAL CAUSE THATS RIGHT FOR YOUR BUSINESS

GO TO UNICEF GLOBAL GOALS
WEBSITE, OR SUSTAINABLE 
DEVELOPMENT GOALS AS THEY ARE
OFFICIALLY CALLED, AND SELECT 
A CAUSE THAT BEST SUITS YOUR 
BUSINESS.  MAKE A DIFFERENCE!

www.globalgoals.org

SOCIAL ROI TAKEAWAY

51% are more likely to trust a brand that 
interacts positively with customers on social 

media

67% of consumers now use social media to 
seek a resolution on an issue 

5x cheaper to resolve the issue through 
social than call centres

INFLUENCER TIPS

1. Use influencers as a valuable consumer 
touchpoint to build trust with your audience

 2. Look for an Influencer that can you get reach 
and a high level of production 

3. Use a broad range of influencers; some with 
large reach and some with less reach but a 

deeper engagement
4. Authenticity is key! Pick the right influencer for 

your brands messaging.


