
Understanding your Customer

List your customer types? ……………………………………………………………………………………………………………………………………………………………………………………………………

Why do they need your product? ……………………………………………………………………………………………………………………………………………………………………………………….

When do they need it? ……………………………………………………………………………………………………………………………………………………………………………………………………………..

How do they use it?  …………………………………………………………………………………………………………………………………………………………………………………………………………………

How did they find you?  ………………………………………………………………………………………………………………………………………………………………………………………………………….. 

What alternatives did they consider?    ……………………………………………………………………………………………………………………………………………………………………………

Example: Survey for a Photo Sharing App

Example: Use the Campaignware survey template, and fill out the table

1. Find our why your current customers use 
your product

2. Keep it short and simple, gamify it if 
possible

3. Use a combination of surveying and in-
person where possible to get qualitative and 
quantitative data 

4. Use the Campaignware Survey template

- Understanding your current customers is 
crucial to getting the most out of your 
marketing, if you don’t know your customer 
then you can’t create marketing to attract 
them

- Just because anyone could use your 
product or service, doesn’t mean everyone is 
an ideal customer. Focus on the ones 
currently buying and dig deeper

Key Takeaways Action Items


