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Action Items

1. Find our why your current customers use
your product

2. Keep it short and simple, gamify it if
possible

3. Use a combination of surveying and in-
person where possible to get qualitative and
quantitative data

4. Use the Campaignware Survey template

Example: Survey for a Photo Sharing App

WHO AREMY USERS? ~ WHAT ARE THEIR HABITS? WHERE ARE THEY

ACCESSING FROM?

Are they businesses? Consumers? Are they already sharing photos on
P Mobile or Desktop?

social media?
Parents? Siblings? Friends?

b hics? Do they create content or just share? Where do they spend time?
emographics? P

WHENDOTHEYNEED ~ WHYDOTHEYNEED  HOWDOTHEYACCESS
YOURPRODUCT? ~ YOURPRODUCT?  YOURPRODUCT?

Is it a time of day? Do other products not meet those
P needs?

One time download?

During a big moment in their child's Do other products exist to fit their Web App? iPhone app?
needs? P

Example: Use the Campaignware survey template, and fill out the table

LI ST Y U CUSTOMMIET LY DS .ot oottt e e e et et s 0 21 21 2 e 5 52 20 2 5 50 5 5 8 5 55 5 5 8 S 2 50 50 1 58 50 51 21 5 8 s 2 21 1 0 e 1

WHY O thEY NEEA YOUT PIOGUGCT? ..ooooee e e e e et et e e e et s 0 0 21222 1 2 0 50 25 25 8 50 5 25 5 8 S 50 51 51 5 8 4 5 21 5 5 1 2 21 e e e s
WHRIEIN A0 TNEY MEEA 17 ..ot e ettt e e e e et s s 1 21 202 4 5 22 52 52 4 2 5 52 2 5 5 5 5 5 5 2 50 50 5 5 0 2 0 51 20 5 e 2 s s 1 o e
HOW O TNEY USE 117 oot e e e ettt e e e e e 0 21 21 0 0 50 55 0 5 5 50 55 5 8 8 50 50 1 5 8 4 S 50 51 5 5 8 4 2 2 51 1 5 2 s 11 21 0 0 s 1
HOW I TNEY TIMT YOUP oo oo oo e e e e e e e e o e o e o e o 0 0 o o e 0 0 0 0 0 0 0 0 0 0 0 0 1 0 0 0 0 0 0 0 0 0 0 0 1 0 1 0 0 0 e 0 e e e

What alternatives did they consider?




